WHAT IS DIGITAL
QUALITY MANAGEMENT
AND WHY IS IT A GAME-CHANGER FOR MARKETERS?
Here’s why Digital Quality Management is mission-critical for any global
enterprise, and how it’s helping digital marketers achieve their objectives.

Executive Summary
As companies build and deploy digital experiences on multiple engagement platforms, the
challenge of managing all those touchpoints becomes more and more complex. And costly.
For a large-scale or global organization, ensuring a consistent customer experience across
dozens or even hundreds of websites and digital channels is critical. Without an eﬀective
platform for quality control, the sheer scale involved guarantees errors will happen.
Those errors can be simple ones, like broken links or misspellings. Or they can have severe –
and costly -- consequences, especially if they involve your content’s legal and regulatory
compliance in diﬀerent markets.

The solution? Organizations are turning to SaaS Digital Quality Management (DQM) platforms
that integrate with their existing web content management system (WCM) and publication
workﬂow. DQM adoption gives them centralized control of branding compliance, content and
messaging across their entire digital presence, based on criteria they set.
A DQM platform routinely checks for content errors and inconsistencies, brand adherence,
UX issues, SEO opportunities, compliance risks and outdated assets and ﬂags concerns for
immediate attention.
This allows the organization to ensure the integrity of their brand, across all their platforms
and digital touchpoints, even across geographies, from one centralized dashboard.
That, in turn, translates into reduced costs, consistent customer experiences, and reduced
legal exposure.
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Enterprise Beneﬁts
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Summary
Installing some form of Digital Quality Management is an essential evolution for any
organization dependent on maintaining consistency and control of digital touchpoints in
multiple markets.
As they cope with varied audiences, stakeholders and regulatory environments, the risks
beginning to arise for companies are very real. Errors and inconsistencies can tarnish a brand’s
reputation, take a cut from the bottom line, or result in legal entanglements taking years – and
steep penalties— to resolve.
On balance, DQM shouldn’t be seen as an expense for companies with global ambitions.
Like the same quality control software or QA policies they apply in the laboratory, on the
assembly line or in the fulﬁllment center, DQM is an investment in preventing problems before
they happen. It safeguards the consistency, control and compliance that are more critical
than ever to success.

“Of the CFOs who make digital governance a very high priority, over half
report EBITDA growth of over 10% over the past three years. ”
-- Forrester
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